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Spring Marketing Calendar
The Need for Marketing Never Goes Away
(The need for marketing NEVER goes away,no matter how busy you are. So reminders are useful! Updated and reissued newsletter from 2023!)
Daylight Savings Time starts in a weeks here in the U.S (March 8, 2026). And across the northern part of our Planet, Spring begins in 4 weeks (March 20th). And not to be too pedantic, Meteroolgigacl Meterological Spring has already started (March 1.)  (Guess that would be autumn for you all in the southern hemisphere.)
In any event, now is a great time to plan and “giddyup” (slang – American, move faster, get going) your marketing for these upcoming active months!
 
The Need for Marketing Never Goes Away
No matter how full your practice is, the need for marketing never goes away.
Marketing is business and business is marketing.
Putting something valuable in the marketplace that other people want and will pay for – that is marketing. And that is your business.
The type of marketing you do varies depending on the condition and circumstances of your business. If you are just beginning a practice, you must spend a large percentage of your time and budget on marketing, especially direct response marketing. If you have built up your business, the focus of your marketing can be more on retaining your patients, creating alliances, and world-class customer service and outcomes.
Marketing covers a broad spectrum of activities, but all are, or should be, designed to generate new patients and keep the ones you have. 
Trends for the future indicate that, in the end, the best and surest marketing will be customer services and outcomes. The communication channels are so packed and manufactured that your messages will get lost unless you have millions to spend. And now we have AI marketing – ads that robots put together.
THEREFORE, THE BEST MARKETING WILL ALWAYS BE PERSONAL – relationship based. You and your people -- authentic and interested in your patients and the individuals in your community – delivering extraordinary service and outcomes.
Marketing Plan
Practically speaking, it helps to plan your marketing. 
Plan your work and then work your plan, right? So, I have attached a sample marketing plan (link below at the end of the blog article) to help you outline what to do. It is a sample and gives structure to managing your marketing. We’ve used one like this for years, and it works. Make your own and customize it to fit your needs.
And stay tuned for a new service we will offer to help you with your marketing.
But for now, Happy Spring!
Spring Forward!
Ed 
*Contact me for help! Email: Ed@pmaworks.com, or 414-332-4511.
*Sample marketing calendar Where do I find this calendar?  
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Goal Driven Marketing Planner Spring -- Sample

For a thousand more ideas, o to our "Free Resources” on pmaworks.com, or for members, visit our
private member's site at pmamembers.com. "Ideas are NOTHING until they are scheduled,” Marge,
from the Marketing Manager System.
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Recurring
Internal

Recurring
External

Special Events

Special
Advertising

Monthly review of
Recurring Internallist.

Monthly review of
Recurring External lst

Monthly planning and

scheduling.

Monthly planning
and scheduling.

List your recurring
marketing procedures that
you do daily, weekly, and
monthly on a checkiist
Review monthly. (E.
First adjustment call,
newsletter, welcome
basket, birthday card.)

£G., Visit 3 external
referral sources.

Make two more new
referral sources.
Social media posts,
videos, successes.

Monthly heath themes,
e.g, Headache Awareness
Month,
events connected with
holidays, e.g., Leprechaun
Appreciation Day (Kid's
Day). Cleanup drive with
photo with the mayor.

For example,
Facebook ad for
headaches, Google
Ads. Social media ads,
column in church
bulletin or YMCA
newsletter.

January

February

March

T Review Past Performance
0 Review Intenal Recurring
0 Review External Recurring
0 Plan Special Events

0 Plan Special Advertising

5 Vi3 svtermalreferral
D Make two mare Ext. Ref.
Sourcas

D Post2 social media vids
D post  socal media
photos.

Leprechaun Appreciation Day
(Kie's Dayin conjunction with 5t
Patricks Dy

Allergy Awareness Workshop

F.B. knee pain ads

April

T Review Past Performance
0 Review Internal Recurring.
0 Review External Recurring
0 Plan Special Events

0 Plan Special Advertising

5 Vi3 ssternal veferral
D0 Make two more Ext. Re.
Sourcas

D Post 2 socil media vids
D Post & socal media
photos.

Easter Ezg Home (K14 03]

Earth Day — Organic Health Week
Organic cooking ~cook for 2 day,
xtfor s week. Back Yard Farming
Cleanup drive, photo with mayor

ol Fitness Warkehop 2.
:n

T Review Past Performance
O Review Interal Recurring.
0 Review External Recurring
00 Plan Special Events

0 Plan Special Advertising

T Vi3 evtemmatverermal
D0 Make two more Ext. Re.
Sources

D Post 3z0cil media vics
D post s socal media
SR8

Mother's Day Program
Community service event-
Lunch & Learn at Smith
Autobody and Hardware
National Correct Posture
St s T -

Google AdWords




